Marketing Materials


Classified Ads

Reason for choosing
Classified ads have low production costs, and the results are very easy to measure.

Planned budget
Roughly $3,700. Classified ads cost $10.34 per line to run on weekdays and $12.37 per line on Sundays in the local newspaper. We are planning to run a 10-line ad one weekday and every Sunday for 16 weeks, which will cost $1,654.40 for the weekday ad and $1,979.20 for the Sunday ad, totaling $3,633.60 for the entire 16 weeks of classified advertising.

What will be advertised?
We will advertise special vacation packages and seasonal sales on clothing and gear.

Produced by
The local daily newspaper will produce the ad.

Production time
The estimated production time is two days.

Frequency
The ad will run twice a week: one weekday and on Sunday, in the travel section of the newspaper.

Duration
We will run the ad for 16 weeks.

Desired impression
We want to create an impression as a value-oriented company with a knowledgeable staff and strong customer relations.

Audience
We are targeting 25- to 35-year-old professionals who are interested in adventure vacations in Europe but do not have the time or the resources to research trips on their own.

Target region
Our target region is the Greater Seattle area, including Bellevue, Redmond, and Tacoma.

Goal with this medium
We want customers to call up the store and inquire about vacation specials and other sale items advertised in the newspaper.

Benefits of this medium
By running this ad twice a week, we will be able to reach a wide audience and draw in new and repeat customers.

Competition using?
Yes.

Magazine and Newspaper Ads

Reason for choosing
Newspaper and magazine ads have high exposure, low cost, and high circulation.

Planned budget
Roughly $31,000. We plan to run an ad that is four column inches in size (one column inch is 2 1/16” wide and 1” high). The cost of advertising in the local newspaper is $220.10 per column inch for weekday ads and $266.61 per column inch for Sunday ads. Therefore, the cost of running an ad that is four column inches for 16 weekdays is $14,086.40 and for 16 Sundays is $17,063.04, totaling $31,149.44 for the 16 weeks of advertising.

What will be advertised?
We will be advertising seasonal sale items as well as discounted vacation packages.

Produced by
We will provide the graphics, and the local daily newspaper will help us put the ad together.

Production time
Production time varies: one day for a simple line ad; up to a week for a more extensive ad.

Frequency
The ad will run twice a week: one weekday and on Sunday, in the travel section of the newspaper.

Duration
The ad will run for 16 weeks.

Desired impression
We want to appear as a value-oriented company with strong customer service.

Audience
Our audience consists of 25- to 35-year-old professionals, who are interested in adventure vacations in Europe and who do not have the time or the resources to research trips on their own.

Target region
Our target region is the Greater Seattle area, including Redmond, Bellevue, and Tacoma.

Goal with this medium
We want customers to see the ad and either come in to the store or call to inquire about our sales and special vacation packages.

Benefits of this medium
Newspaper ads are highly visible and reach a wide audience.

Competition using?
Yes.

Online Advertising

Reason for choosing
Online ads have extensive customer reach and will increase customer awareness of our company. It is easy to make changes to material, and the online medium allows us to sell our service directly.

Planned budget
We plan to pay Microsoft Sidewalk (an online city guide to entertainment) $15,000, which includes the production of a four- to six-page Web site for our business and one year of advertising in the form of a banner ad on the Seattle page of Sidewalk.com. We have also budgeted $26,325 for related expenses: the purchase of computer hardware and the development and implementation of a database. Customers who visit our Web site can sign up on our mailing list and will then be added to our database. We can augment our marketing efforts by using the database to track all of our customers (both from the Internet and from the store), print labels for special promotional mailings, and record where our customers heard about our business.

What will be advertised?
Our online ads will feature special adventure vacation packages and sales on seasonal clothing items and gear.

Produced by
Sidewalk.com will produce the ad.

Production time
Production time is estimated to be two weeks to a month.

Frequency
The ad will be visible on Sidewalk.com 24 hours a day.

Duration
The online ads will run for one year and will be updated on a daily basis, as necessary, to keep updated information available to our customers about any special or sale that is in effect. Our Web site will be updated regularly as well and will run indefinitely.

Desired impression
We want to appear as a value-oriented company with a knowledgeable staff and strong customer relations.

Audience
Our audience consists of business professionals in the 25- to 35-year age range, who want to take adventure vacations in Europe and often do not have the time or the resources to research the trips themselves.

Target region
Our target area is the Greater Seattle area, including Redmond, Bellevue, and Tacoma.

Goal with this medium
We want to increase sales, increase product awareness, sell our products directly, and expand distribution.

Benefits of this medium
Advertising on the Internet will allow us to reach a much broader audience. It will increase our exposure and, ultimately, increase sales.

Competition using?
No.

Public Relations

Reason for choosing
Public relations activities are less expensive than advertising, build credibility, and provide feedback.

Planned budget
We have budgeted $5,000 for our initial public relations campaign.

What will be advertised?
We will advertise new products, special travel packages, remodeled facilities, and awards and recognition.

Produced by
A local public relations firm will help us develop our public relations campaign.

Production time
The estimated production time is three to four weeks.

Frequency
We will launch these activities as necessary, when a new product arrives or a new promotion is taking place.

Desired impression
We want to create an impression as a value-oriented company with a knowledgeable staff and strong customer relations.

Audience
We are targeting 25- to 35-year-old professionals seeking adventure vacations in Europe.

Target region
Our target region is the Greater Seattle area, including Bellevue, Redmond, and Tacoma.

Goal with this medium
We will use this medium to announce new products and services as well as any special awards or recognition we have received and to keep our name in front of the public.

Benefits of this medium
Public relations will build credibility for our business and will also provide us with valuable feedback from the community.

Competition using?
Yes.

